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1. INTRODUCTION

Digital payments have transitioned the way people exchange
money for buying commodities; it has transformed from
carrying physical cash in wallets to carrying money digitally in
smartphones in electronic mode, which has changed the
requirement for tangible cash. In India, UPI, the Unified
Payment Interface, has emerged as the new necessity for money
transactions

The UPI-Unified Payment Interface was launched in 2016 by
India’s National Payment Corporation (NPCI), which is
regulated by the Reserve Bank of India (RBI) to support long
term goals of money transactions in the country by encouraging
digital India and better, wider access to banking systems, it is
built upon the IMPS system, which enables prompt money
move between any bank account of any individual
(NPCIL,2024). It has now been considered the Core element of
the online economic framework. Because of its ease of use,
government support and ability to work across any digital
platforms (Tungare, V,2019). UPI bring together several bank
profiles into one smartphone, making it convenient for users to
make personal and merchant payments easier (Vivek & Selvan,
2021). The fast-growing expansion of the digital money
framework has altered the spending, saving and management of
money.

UPI brought major change with an electronic payment platform
redefining the way Indian users' transaction habits. Growing
users’ dependence on UPI for daily shopping, paying bills, and
minor transactions shows a shift in the application and meaning
(Dev et al.,2024). Given UPI’s Enhanced needs for minor
enterprises, informal workers and countryside groups, this
evolution combines tech advancements with social and
economic improvements (Sarkar & Rabha,2025)

Globally, UPI contributes nearly 49% of incident payment
activity, strengthening its position in financial technology
(Worldline India, 2024; ACI Worldwide, 2024). However,
issues like scams, data security and spending tendency restrict
uptake, revealing trade-offs in online payment setups via
UTAUT elements (K & Vadala, 2025). Confidence in endorsed
structures and platform dependability aids risk alleviation and
continued engagement (Kaur et al.,2022).

Moreover, comparable motivators, such as anticipated
performance, peer influence and supportive environments, are
seen in the analyses of mobile purses and contactless payments,
yet concerns over risk remain widespread (Madan & Yadav,
2016; Aliu,2024). Which leads to focus our study on spending

2. METHODOLOGY

The core purpose and aim of this research is to identify and

investigate the UPI ecosystem in detail to analyse consumers'

spending and saving habits. In addition, to determine the key

variables affecting consumer behaviour and propose a roadmap

for future researchers to explore in Digital Payments and UPIL.

1. To conduct a Systematic Literature Review on the topic of
UPI impacting consumer spending behaviour.

2. To identify the global research landscape of mobile
payments and identify key contributors and notable
authors.

2.1 PRISMA FRAMEWORK

PRISMA (Preferred Reporting Items for Systematic Reviews and
Meta-Analyses) is a guideline for reporting SLRs (Moher et al.,
2009). This is used to ensure the transparency and accuracy of
the related papers.

This study has adopted the explorative approach and analyzed
existing published literature from 2015 to 2025 according to the
Web of Science and Scopus databases for the systematic literature
review. The Data was collected from the Scopus and Web of
Science databases. The initial response of the 651 data set from
Scopus and 486 from Web of Science was gained. Further, the 29
articles were selected for the final literature review after applying
filters.

Boolean Operator for the Study:

[(“UPI” OR “Digital pay*” OR “Unified payment Interface” OR
“Mobile payments” AND (“adopt®” OR “spend*” OR “behave*”
OR “usage”)].

Table 3: Inclusion and Exclusion of Documents in PRISMA

Category Details
Database Web of Science and Scopus
Articles Web of Science — 486; Scopus — 651
“Digital Payments”, “UPI”, “Unified Payment
Keywords Interface”, “Spending”, “Cashless”, “Mobile

Payments”, “Consumer Behaviour”

Domains: Sustainability, Finance, Economics,
Business, Management and Accounting, Social
Sciences, Decision Sciences, Psychology, Arts and
Humanities, Environmental Science, Materials
Science, Multidisciplinary Language: English Access:
All Open Access documents meeting eligibility
criteria Document Type: Articles and Conference
Papers

Inclusion Criteria

Language: All non-English languages (e.g.,

Exclusion , . . :
and financial behavior. Criteria Hungaﬁan, Chinese, Italian, Spamsh, etc.)
Availability: Gold, Green, Hybrid Gold, Bronze
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Identification of Related Studies via Database, along with inclusion and exclusion Criteria

Records identified from
Scopus databases

in =651)

Records identified from
WOS databases

(n =486)

Total records
(n=1137)

Duplication remowved
(n=19)

l

Records screened
(n=1118)

Included Types:

Source: Journal
Document: Articles and
conference papers.
Open Access
[Excluded (rn = 607)]

{(n=511)

Records assessed for eligibility

l

Total Reports excluded {(n =482)
Reading Title (rn = 205)
Reading Abstract (n = 156)
Reading Full Text articles (n = 121)

(n=29)

Records included in review

e (][] [

Figure 1. PRISMA flowchart (Moher et al., 2009)

3. RESULT AND DISCUSSION

3.1 Bibliometric Approach

Bibliometric Systematic Literature Review Analysis is used to
synthesise and advance the understanding of the impact of UPI
on the spending behaviour of consumers. The bibliometric
approach provides an objective assessment of a particular field
as it helps identify specific publication networks, authors,
changing patterns and trends with large interconnections of
countries within a selected research topic (Marzi et al., 2024).
This study follows a systematic research approach, in which
first a Bibliometric Mapping of a total of 1137 papers, 651
records from the Scopus database and 486 records from Web of
Science were identified to analyse the global trends, authors and
patterns from this specific research field (using R Studio
(Bibilioshiny) and Vowsviewer). Later, to find the most highly
correlated studies for my research, the PRISMA Framework is
applied to filter the studies from thousands to the Core 29
Papers.

3.2 A Bibliometric Overview: GLOBAL TRENDS
A macro-level analysis of current studies is performed. The
following data provides insight into the global trends and
Literature expansion of Digital Payments and how UPI is being
considered the emerging topic of research, supporting this study
of the impact of UPI on the daily financial behaviour.

3.2.1 Publication Trends in Web of Science and Scopus
Across Years

Fig.2 below represents the year-wise publication of articles
under Scopus and Web of Science from the year 2015 to 2025.
The chart indicates that the number of publications under the
digital finance and digital payment domains has significantly
risen. Where WoS data shows that from (5) papers in 2015 to
(89) papers in 2025, and from (10) papers in 2015 to (176)
papers in 2025 in Scopus highlights the boom of publications
under this research field.
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Figure 2: No. of articles published in Scopus and Web of Science
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Figure 3: Web of Science

Figure 4: Scopus

Source: R Studio

Fig.3 and Fig.4 represent the Keyword Co-occurrence, which
shows the most used words from the current research articles
available on both Scopus and Web of Science and highlights the
subtopics under the specific domain. “Mobile Payment”,
“Technology adoption”, “Digital Payments”, “Fintech”,
“Electronic Payment”, and “Information Technology” are the
most highlighted terms combinedly used in results from both
databases. This supports our research on UPI as a digital
payment and mobile payment, and it is widely used.

3.2.3 Country Production Analysis:

Fig.5 and Fig.6 are the Geographical Maps showing the deep
blue shaded part as the adoption of this specific research
outcome across different regions in the world. The result
highlights that the maximum contribution in this particular
domain is made by China and India as major research
contributors. After them, the USA has significantly contributed
to the research related to Digital Payments. This Map Clearly
indicates that Digital Payments are being rapidly adopted, and
UPI is becoming a widely used financial transaction tool.
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Geographical visualization of No. of articles published from 2015 to 2025

The year-wise Paper production details of major countries in
the world are captured from 2015 to 2025 in Table 1. This
Timeline in the table highlights the rise of interest in this
particular field of research. While China published 1 paper in
Scopus and 3 papers in WOS in the year 2015, it has
significantly grown to a broader number of 265 in Scopus and
230 in WOS till 2025. Also, India doubled the publication after

2017, from 0 in 2015 to 253 in WOS and 158 in Scopus, till
2025 highlights the dramatic rise of this Digital Payment
domain. After India and China, the USA has also increased its
publications from 0 in 2015 to 101 in WOS and 130 in Scopus,
till 2025. While countries, viz. Indonesia, Malaysia, Korea and
Spain are actively contributing to digital finance. This data
positions China and India as the Primary Leaders

Table No. 1 Countries Year Wise Articles Production

Countries (WOS) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 Total
CHINA 3 3 3 11 25 41 79 109 147 172 230 823
INDIA 0 2 3 6 23 35 53 78 119 180 253 752

USA 0 7 7 11 16 35 44 53 59 71 101 410
INDONESIA 0 0 0 2 3 7 8 22 38 71 96 247
MALAYSIA 0 0 0 1 9 17 28 49 62 80 107 353

Countries (SCOPUS) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 Total
CHINA 1 5 6 17 31 47 83 113 151 205 265 924
INDIA 0 0 3 4 14 24 55 66 90 120 158 534
USA 0 11 14 19 36 49 61 79 91 112 130 602
KOREA 1 4 8 9 16 26 37 46 50 53 63 313
SPAIN 1 4 8 11 18 30 35 40 46 54 58 305
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3.2.4 Co-citation Analysis
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‘ Figure 7: Web of Science
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(Source: Vosviewer)
Fig.7 & 8 International collaboration in article publication

Table 2: Authors Co-Citation analysis of Scopus and WOS from VOSviewer

Dataset Items Clusters Links Total Link Strength
Scopus 9 2 36 3500
Web of Science 5 2 7 20

This section represents the most influential authors across the
countries contributing to this domain. The data extracted from
the Scopus and Web of Science databases shows that 14 authors
crossed the threshold of high research work in the digital

The finance domain and had been cited multiple times for their
studies. Fig.5 and Fig.6 below provide the visual representation.

3.2.5 Most Relevant Sources

Most Relevant Sources
Most Relevant Sources
SUSTAINABILITY 23
JOURNAL OF THEORETICAL AND APPLIED @
ELECTRONIC COMM o INTERNATIONAL JOURNAL OF BANK MARKETING .:z
JOURNAL OF RISK AND FINANCIAL MANAGEMENT @ TECHNOLOGICAL FORECASTING AND SOCIAL @«
CHANGH
SAGE GPEN o JOURNAL OF RETAILING AND CONSUMER @
SERVICES
8 PLOS ONE & . ELECTRONIC COMMERCE RESEARCH AND @
: g APPLICATIONS 2
é H
RNAL OF DATA AN ) JOURNAL OF THEORETICAL AND APPLIED P
JOURNAL GF RETAILING AND CONSUMER
SERVICES 4 SAGE OPEN @
COGENT BUSINESS AND MANAGEMENT INFORMATION SYSTEMS FRONTIERS
2 COMMUNICATIONS P
o &
INFORMATION SYSTEMS FRONTIERS FINANCE RESEARCH LETTERS
. of Docurrent N.of Documanis
Figure 9: Web of Science Figure 10: Scopus

(Source: R Studio)
Most relevant sources of the article publications. The node size indicates the number of published articles

Fig. 9 and Fig. 10 show that most of the articles are published
in the Sustainability journal (n=23) in Scopus sources and
Sustainability (Switzerland) (n=24), and that the International
Journal of Bank Marketing is almost equal to the top Sources,
standing at (n=22), which contributed to the articles. The r

Remaining journals have also contributed more than 5 to this
domain. The results highlight that the digital finance and
payment field is multidisciplinary, with articles across diverse
fields, mainly Sustainability, Risk and Financial Management,
Bank Marketing, Sage Open, Psychology, Retailing, and
Consumer Services, etc.
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4. Key Findings from the Literature

S.NO KEY FINDINGS REFERENCE
1 This paper examined social media data to examine how consumers perceived UPI and the challenges towards Maindola, P. et al.
) shifting to a new Cashless Digital Transaction System using IBM Watson method. (2018)
Via a survey of 225 respondents, this study explores how users' perception towards new technology adopted
2. by the private banks, like HDFC and ICICL. Where users supported the technology toward a cashless P and C (2019)
economy.
By using the PLS-SEM approach, focusing on behavioural factors, it models users’ intentions to adopt UPI
3. and identifies perceived ease of use and usefulness as the primary drivers to overcome the initial adoption Gupta, S. et al. (2019)
barriers.
4 To analyse BHIM app adoption over time, the study applied the Bass diffusion model, where regression Kapur, P. K. et al.
) analyses showed imitation effects outweigh innovation, supporting social influence. (2020)
Explored the behaviour of users after the post-learning phase and post-adoption behaviour, users felt that their
S. . . . . Kaur, S. et al. (2022)
investments became subconscious to them and outlined the expenditure.
Focused towards the determinants of UPI adoption and features of QR Scanning, the study showed results of .
. . . . <. e . . Fahad & Shahid, M.
6. psychological mental break while spending money using UPI and digital Payment, facilitating daily financial (2022)
habits.
7 By using the UTAUT2 framework, the UPI adoption model highlights key influencers as performance Kuriakose, A. et al.
) expectancy, effort expectancy, and facilitating conditions. (2022)
3 An empirical study reveals that during the pandemic, baby boomers adopted the UPI for easy convenience, Saha, P. & Kiran, K.
) shifting them from traditional cash transactions to UPI adoption by erasing generational divides. B. (2022)
9 Explores the adoption of a UPI-based online payment system, and factors which influenced the adoption, such Khanna, M. S. et al.
) as trust, convenience, and daily transaction activities. (2023)
10 During the COVID-19 pandemic, UPI adoption increased, examining shifts and changes in consumer Kirmani, M. D. et al.
) behaviour which repositioned UPI as a health safety mechanism during the pandemic. (2023)
It studied how women perceive the UPI adoption and awareness, and acceptance of UPI among them. It Thakkar. J. & Thakkar
11. highlights that the digital payment supports their daily transactions, but they feel that the small transactions P, ('2023) ’
are untracked. )
This study identified that during the COVID-19 pandemic, ease of use, health safety and education purpose
. . . R . Parashar, N. et al.
12. influenced the use of online payments, where security became the top factor for the adoption during that (2023)
period.
13 This study uses the extended meta-UTAUT model to study UPI adoption factors. Also highlights hedonic RaZl_li_l({;(})g% M. et
’ motivation, making spending via the sleek interface of platforms and the pleasure of transactions smooth. '
14 Explores if the technological FOMO of UPI influence people to adopt UPI. Finds that peer pressure drives Joshi, R. (2024)
) adoption more than financial necessity.
Via a survey of 235 respondents, the study found that the consumer faces increased spending, 75% report Dev. H. & Agrawal. S
15. increased spending, with 91.5% satisfied and 95.2% finding it convenient, suggesting app improvements for T (202:%) *
mindful finance.
16 Proposed Al-based interface integration in UPI transactions to aid budgeting. The study addressed the Jain, C. & Sharma, A.
) limitations of tracking and alerting users about their frequent transactions. (2024)
17 Examined the adoption of UPI among the low-income consumers, and found that “velocity of exhaustion” has Jacob, R. C. et al.
) increased with seamless transactions. (2024)

4.1 Research Gaps:

Literature and Previous studies reveal that Research does not
fully grasp how removing the tangible experience of cash with
digital payments diminishes the discomfort of spending. The
majority of studies have focused on UPI on the macro level,
overlooking its influence on daily financial behaviour. While
UPI apps offer a digital Passbook or detailed transaction
records, existing research lacks clarity to explain why users fail
to use data in an effective way for budgeting and savings. Prior
studies have not addressed how frequent everyday small-value
transactions (310-350) are perceived as harmless, but gradually
affect budget control and savings. The literature does not
capture how the conveniences of “easy scanning” cause salaried
users to experience faster depletion of surplus funds or shorten
the cycle of discretionary income. The systematically conducted
literature review has provided us with 6-7 major variables,
which will be analyzed to understand the impact of UPI on the
daily financial Behaviour and contribute to the outcome of the
study. These variables are Ease of Use, Convenience, Perceived
Relative Advantage, Perceived Trouble with cash and the

psychological factor Reduced pain of Paying and Daily
Financial Behaviour.

5. CONCLUSION AND SUGGESTION

The paper contributes to both the theoretical and practical
aspects of UPL. As practically it will contribute to how
perceived relative advantage and perceived trouble (with cash)
affects the spending behaviour and theoretical concept “the
reduced pain of paying” affecting the psychological mental
brake while spending through mobile payments using UPI. The
adoption of UPI has grown significantly, and its 24/7
availability has prompted users to continually adapt and use it
for easier, more convenient financial transactions. The present
literature focuses on the adoption and convenience of UPI and
lacks analysis of the reduced pain of paying while spending,
which can lead to overspending. The two databases provide a
clear understanding of UPI adoption, and Primary research can
be conducted with the data obtained in this study.
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